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Canada gains nearly $8.6 billion a year in economic 
benefits, in addition to a myriad of social advantages, 
from the existence of non-profit galleries, libraries, 
archives and museums (GLAMs), according to 
a study conducted by Oxford Economics and 
commissioned by the Ottawa Declaration Working 
Group; a consortium of stakeholders co-led by the 
Canadian Museums Association (CMA) and Library and 
Archives Canada (LAC). The findings were made public 
in May 2020. It was the first time that a study of this 
scope — covering the entire GLAM sector — has been 
conducted in Canada.

Thanks to support from LAC, the CMA has developed 
this toolkit which contains both tips and tools to help a 
wide range of professionals and institutions across the 
GLAM sector make further use of the findings. 

Please note that the GLAM Study Toolkit is best accessed 
online (https://bit.ly/GLAMs). There you will find links to 
download all of the elements, including infographics, a 
presentation package, social media graphics and more.

We encourage members of the GLAM community to read 
the study and help get the word out!

INTRODUCTION

https://museums.ca/site/reportsandpublications/studyglamscanada2020
https://bit.ly/GLAMs
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Designed to support and amplify the launch of the GLAM report, here are some ideas on 
how to share the results with stakeholders:

1. Share #GLAMFacts on social media
Amplify the GLAM report results within your local network. Using the social content 
included in this toolkit, share GLAM results on your social media pages. The toolkit 
contains visuals, text for your posts and a link to a landing page where interested 
audiences can learn more and read the full report. Your regular posting and 
consistency in messaging will help reinforce the findings. And remember to use the 
#GLAMFacts hashtag! If possible, consider tagging your local MP (You can locate your 
local MP here: https://www.ourcommons.ca/members/en).

2. Speaking opportunities
Consider exploring relevant industry events across the sectors (e.g. Ontario Library 
Association Super Conference, Conference of the Association of Canadian Archivists, 
etc.) that are looking for speakers and apply to present on the topic of the value of 
the GLAM sector. This will help further amplify the results of the report to a wider 
audience of stakeholders. 

3. Presenting study findings to staff and your board
Consider your staff and board members as ambassadors. If you haven’t already, it 
would be worth organizing a virtual meeting with these groups to share the findings 
of the report. The benefit of sharing with your internal audiences is to help educate 
them on the report findings and they may wish to help by sharing through their 
personal social media accounts and via their networks. 

4. Place infographics at your GLAM’s entrance
Print large scale versions of the sector specific infographics included in this toolkit 
and consider placing them on an easel at the entrance or high-traffic areas of GLAMs. 
Having a highly visual representation of the report findings in an easily digestible 
format will help to further educate your visitors about the sector. 

5. Host a webinar 
To further promote the GLAM study, record a webinar that features the findings from 
different perspectives. Select a theme for each video, post it on YouTube (don’t forget 
the hashtag!) and make available through your website so that it can continue to 
be a reference point and accessible across the network. It could also include a Live 
Webinar where industry leaders are interviewed, and a Q&A takes place at the end. 
The videos should be limited to 2 minutes and can be recorded on your laptop. 

GLAM STUDY TOP TIPS 

https://museums.ca/site/aboutthecma/advocacy/glamstudy/toolkit/glamgraphics
https://www.ourcommons.ca/members/en
https://webinarninja.com/how-to-run-a-webinar/#chapter1
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6. Add GLAM to your website
Based on the key messages included in this toolkit, we recommend creating a 
landing page on your website linking to the GLAM study homepage, where a report 
PDF can be downloaded in full, along with the infographic, social shareables and 
other assets. Tell your audience why GLAMs matter with compelling statements that 
lead readers to click and download the full document. You can find a website copy to 
incorporate here.

7. Targeted outreach with local leaders 
Set up meetings with key Members of Parliament (MPs) and Senators from your 
region or with whom you have a connection to let them know about the value of 
GLAMs. This can be facilitated as one-on-one meetings or through regional/all-party 
caucuses, either virtually or in-person. In your area, we also recommend reaching out 
to your local MP and setting up a meeting or call to discuss the report using the key 
messages provided and sharing the one-page leave behind included in this toolkit.

How to reach out:

• Call your local Member of Parliament and set up a call or meeting. You can local 
your local MP here: https://www.ourcommons.ca/members/en

• Print off and bring the GLAM one-pager or share via email attached to your request.

• Remember to take a picture after your meeting and post on social media, tag your 
local MP on Facebook or Twitter.

8. Use the toolkit fact sheet when fundraising
The toolkit fact sheet is handy document to help you make a solid case for support 
from donors, funders, sponsors. Get familiar with its contents and use it when you’re 
meeting with potential funders and donors. The findings show why investing in GLAMs 
makes a lot of sense, so leverage this information with those audiences. 

9. Show and tell videos
Produce short, simple videos that showcase GLAMs across Canada, with key 
individuals telling your audience why GLAMs matter, and highlighting 1-2 key data 
points from the report. This experience will bring the data to life and feature a 
diversity of voices from across Canada. Produce 30-60 second clips, select a key 
message to highlight and show in action.

Feature employees from GLAMs across Canada or you can give a young student or 
volunteer or local influencer exclusive access to explore their favorite section of your 
GLAM. Provide each individual with #GLAMFacts and consider voices that represent 
the key pillars of the report: Education, Research, Artistic Creation and Communities. 
An example script could be something like this: “Hi, I’m [insert name and title] and I 
believe galleries, libraries, archives, and museums play a vital role in Canadian society. 

https://museums.ca/site/reportsandpublications/studyglamscanada2020
https://museums.ca/site/aboutthecma/advocacy/glamstudy/toolkit/factsheet
https://museums.ca/site/aboutthecma/advocacy/glamstudy/toolkit
https://www.ourcommons.ca/members/en
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Did you know [insert #GLAMFacts]? With over 150-million visits to GLAMs every year 
in Canada it’s clear we need to ensure they’re adequately funded and supported to 
ensure their financial health and community viability for years to come. For more 
information on the value of GLAMs please visit https://bit.ly/GLAMs. Share your videos 
on relevant social media channels and use the #GLAMFacts hashtag.

Never made a social video? Within the online version of this toolkit we include a 
hyperlink to some smart phone video instructions. Here are some smart phone 
video instructions. 

10. Media relations
Does your organization ever get calls from the media? Do you know the reporters in 
your community? Do you ever reach out to the media, either by phone or via a letter 
to the editor or op-ed, to share your views on an issue related to the sector or your 
specific institution? In any of these situations, use the concrete findings of the study 
to bolster your argument. When an opportunity arises, reach out to them about the 
importance of your GLAM and include the Fact Sheet included in this toolkit. 

11. Include GLAM facts in your funding applications
When applying for funding, use GLAM facts as a way of demonstrating the value of 
your institution. Augmenting the value of your application, including GLAM Study 
facts will also spread the word on the value of GLAMs with individuals working in key 
funding positions and on important assessment juries. 

12. Leverage existing awareness events
Try using relevant sector awareness days, weeks and months as a hook to make 
an extra push – for meetings, media activities, social media outreach, etc. ICOM 
International Museum Day and MuseumWeek are both in May, International Archives 
Day and Week occur in June, and Canadian Library Month is October. 

https://bit.ly/GLAMs
https://www.pocket-lint.com/phones/news/131351-10-tips-for-recording-better-video-with-your-smartphone
https://www.pocket-lint.com/phones/news/131351-10-tips-for-recording-better-video-with-your-smartphone
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The key messages produced for this toolkit are the backbone to all of the tips and activities 
aimed at increasing awareness of the GLAM findings. Below, you will find general key 
messages. The complete key messages document is available in the Toolkit Resources 
section of this PDF document and on our website for download. There, you will also 
find sector specific key messages, and also useful information on how the GLAM sector 
compares to other sectors and some regional data. 

• To capture the value of galleries, libraries, archives, and museums (GLAMs), a 
national survey of 2,045 Canadian residents was conducted and the results were 
released in December 2019. 

• The study was commissioned by the Ottawa Declaration Working Group; a 
consortium of stakeholders co-led by the Canadian Museums Association (CMA) 
and Library and Archives Canada (LAC). 

• The study was conducted by Oxford Economics. The results showcase the 
incredible value and pride Canadians place in GLAMs. These institutions play a vital 
role in Canadian society.

• A key finding of this study is that users of these institutions would be willing to 
spend a total of $4 billion more per year out of their own collective pocket to 
access them if required — a testament to just how much they value GLAMs. In fact, 
96% of respondents surveyed for the study said that museums contribute to our 
quality of life.

• The value of GLAMs is strong even with those Canadians who don’t visit them. 

• When non-visitors over the past 12 months were asked the maximum amount they 
would pay each year as a donation to maintain all of Canada’s non-profit GLAMs 
they stated they would support $22 per year for museums, $17 for galleries and 
libraries, and $14 for archives – this represents an estimated $2.2 billion.

• GLAM visits are associated with a number of important societal benefits including 
greater literacy, curiosity, innovation, knowledge and creativity, increased rates of 
volunteerism and a better sense of community.

• GLAMs contribute positively to overall health. In fact, GLAM users report overall 
health as 14% better than non-users. 

• Canadians visit GLAMs in large numbers annually. In fact, GLAMs welcomed more 
than six times the annual visitors than National Hockey League games did during 
the 2018-19 season (150 million vs. 22 million visitors). 

GLAM STUDY KEY MESSAGES

https://museums.ca/site/aboutthecma/advocacy/glamstudy/toolkit/keymessages
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See GLAM Study Top Tips #1. Social media posts have been created in graphic form for 
you to download and share. Remember to hyperlink to the study and to make use the 
#GLAMFacts hashtag!

• Did you know Canada gains nearly $8.6 billion a year in economic benefits from the 
existence of non-profit galleries, libraries, archives and museums (GLAMs)? It’s true:  
bit.ly/GLAMs #GLAMFacts

• Did you know for every dollar invested in galleries, libraries, archives and museums 
(GLAMs), Canadian society gets nearly four dollars in benefits? It’s true: 
bit.ly/GLAMs #GLAMFacts

• Did you know visiting galleries, libraries, archives and museums (GLAMs) has the 
same well-being effect of receiving a monetary bonus of $1,440 per year? It’s true: 
bit.ly/GLAMs #GLAMFacts  

• Did you know GLAMs contribute to improved literacy, social inclusion and overall 
health? GLAM users report overall health as 14% better than non-users. It’s true: 
bit.ly/GLAMs #GLAMFacts  

• Did you know GLAMs had more than 6 times the number of annual visitors than 
NHL games did during the 2018-19 season (150 million vs. 22 million)? It’s true: 
bit.ly/GLAMs #GLAMFacts  

SOCIAL POSTS

https://museums.ca/site/aboutthecma/advocacy/glamstudy/toolkit/toptips
https://museums.ca/site/aboutthecma/advocacy/glamstudy/toolkit/glamgraphics
bit.ly/GLAMs
https://bit.ly/GLAMs #GLAMFacts
https://bit.ly/GLAMs #GLAMFacts
https://bit.ly/GLAMs #GLAMFacts
https://bit.ly/GLAMs #GLAMFacts
https://bit.ly/GLAMs #GLAMFacts
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FOR EVERY DOLLAR 
INVESTED IN GLAMS, 
SOCIETY GETS NEARLY 
FOUR DOLLARS IN BENEFITS

GLAMS
USER

WILLING 
TO INVEST

+ $4
BILLION/YEAR

GLAMS
NON
USER

PREPARED 
TO CONTRIBUTE

$2.2
BILLION/YEAR

GALLERIES, LIBRARIES, ARCHIVES AND MUSEUMS 
ARE OTHERWISE KNOWN AS THE GLAM SECTOR

VALUE OF GLAMS
IN CANADA

Based on the study conducted by Oxford Economics using 
metrics commonly employed by culturalinstitutions, as well as 
the results of a national survey of more than 2,000 Canadians

GAINS IN 
ECONOMIC 
BENEFITS

$8.6
 BILLION/YEAR 

$1,440 
A YEAR

VALUE OF 
IMPROVED HEALTH
AND WELL-BEING

VALUE OF 
ONLINE VISITS OF 
THE SECTOR

$3.1
BILLION/YEAR

BILLION/YEAR

VALUE OF
EDUCATIONAL
BENEFITS

GLAM USERS REPORT 
OVERALL HEALTH AS 
14% BETTER THAN NON-USERS

$1.6
VISITS TO 
CANADIAN 
GLAMS

MILLION/YEAR
150

We have developed general, as well as sector-specific, infographics to distill and present 
the study findings in an eye-catching way. The infographics below are available for 
download within the online version of this toolkit. They are also available in full size in the 
Toolkit Resources section of this document. 

INFOGRAPHICS

GALLERIES, LIBRARIES, ARCHIVES AND MUSEUMS ARE OTHERWISE 
KNOWN AS THE GLAM SECTOR

VALUE OF GALLERIES IN CANADA

A study commissioned by the Ottawa Declaration Working Group, co-led by Library and Archives 
Canada and the Canadian Museums Association, found that galleries contribute millions to the Canadian 
economy and societal well-being.

$1.6B /// YEAR
IN ECONOMIC BENEFITS

VALUE OF EDUCATIONAL BENEFITS

$435M /// YEAR

VALUE OF GALLERIES ONLINE VISITS

$378M /// YEAR

/// YEAR$536M
PREPARED TO  CONTRIBUTE

GALLERY 
NON-USER

HIGHER PROBABILITY 
OF REPORTING VERY 
GOOD/EXCELLENT HEALTH 
THAN NON-VISITORS

GALL ERY VISITORS HAVE A

35% FOR EVERY DOLLAR 
INVESTED IN GALLERIES, 
SOCIETY GETS NEARLY 
FOUR DOLLARS IN BENEFITS

/// YEAR$615M
WILLING TO INVEST

GALLERY 
USER

THE STUDY’S AIM WAS TO EXPLORE THE ECONOMIC AND SOCIAL IMPACTS OF GLAMS 
(GALLERIES, LIBRARIES, ARCHIVES, MUSEUMS) AND WAS CONDUCTED BY OXFORD 
ECONOMICS USING METRICS COMMONLY EMPLOYED BY CULTURAL INSTITUTIONS, AS 
WELL AS THE RESULTS OF A NATIONAL SURVEY OF MORE THAN 2,000 CANADIANS.

GALLERIES, LIBRARIES, ARCHIVES AND MUSEUMS ARE OTHERWISE 
KNOWN AS THE GLAM SECTOR

VALUE OF MUSEUMS IN CANADA

A study commissioned by the Ottawa Declaration Working Group, co-led by Library and Archives 
Canada and the Canadian Museums Association, found that museums contribute millions to the Canadian 
economy and societal well-being.

$2.9B /// YEAR
IN ECONOMIC BENEFITS

VALUE OF EDUCATIONAL BENEFITS

$1.2B /// YEAR

VALUE OF MUSEUMS ONLINE VISITS

$277M /// YEAR

THE STUDY’S AIM WAS TO EXPLORE THE ECONOMIC AND SOCIAL IMPACTS OF GLAMS 
(GALLERIES, LIBRARIES, ARCHIVES, MUSEUMS) AND WAS CONDUCTED BY OXFORD 
ECONOMICS USING METRICS COMMONLY EMPLOYED BY CULTURAL INSTITUTIONS, AS 
WELL AS THE RESULTS OF A NATIONAL SURVEY OF MORE THAN 2,000 CANADIANS.

MUSEUMS
NON-USER

/// YEAR$693M
PREPARED TO  CONTRIBUTE

MUSEUMS
USER

/// YEAR$1.3B
WILLING TO INVEST

FOR EVERY DOLLAR 
INVESTED IN MUSEUMS, 
SOCIETY GETS NEARLY 
FOUR DOLLARS IN BENEFITS

VISITS TO MUSEUMS

30M
/// YEAR BELIEVE MUSEUMS 

CONTRIBUTE TO OUR 
QUALITY OF LIFE

OF CANADIANS
96%

GALLERIES, LIBRARIES, ARCHIVES AND MUSEUMS ARE OTHERWISE 
KNOWN AS THE GLAM SECTOR

VALUE OF LIBRARIES IN CANADA

A study commissioned by the Ottawa Declaration Working Group, co-led by Library and Archives 
Canada and the Canadian Museums Association, found that libraries contribute millions to the Canadian 
economy and societal well-being.

$3.4B /// YEAR
IN ECONOMIC BENEFITS

VALUE OF EDUCATIONAL BENEFITS

$1.3B /// YEAR

VALUE OF LIBRARIES ONLINE VISITS

$636M /// YEAR

LIBRARY
NON-USER

VISITS TO LIBRARIES100 M FOR EVERY DOLLAR 
INVESTED IN LIBRARIES, 
SOCIETY GETS NEARLY 
FOUR DOLLARS IN BENEFITS

LIBRARY
USER

THE STUDY’S AIM WAS TO EXPLORE THE ECONOMIC AND SOCIAL IMPACTS OF GLAMS 
(GALLERIES, LIBRARIES, ARCHIVES, MUSEUMS) AND WAS CONDUCTED BY OXFORD 
ECONOMICS USING METRICS COMMONLY EMPLOYED BY CULTURAL INSTITUTIONS, AS 
WELL AS THE RESULTS OF A NATIONAL SURVEY OF MORE THAN 2,000 CANADIANS.

/// YEAR$537M
PREPARED TO  CONTRIBUTE

/// YEAR

/// YEAR

$1.7B
WILLING TO INVEST

GALLERIES, LIBRARIES, ARCHIVES AND MUSEUMS ARE OTHERWISE 
KNOWN AS THE GLAM SECTOR

VALUE OF ARCHIVES IN CANADA

A study commissioned by the Ottawa Declaration Working Group, co-led by Library and Archives 
Canada and the Canadian Museums Association, found that archives contribute millions to the Canadian 
economy and societal well-being.

$652M /// YEAR
IN ECONOMIC BENEFITS

VALUE OF EDUCATIONAL BENEFITS

$41M /// YEAR

VALUE OF ARCHIVES ONLINE VISITS

$353M /// YEAR

ARCHIVES
NON-USER

FOR EVERY DOLLAR INVESTED IN ARCHIVES, 
SOCIETY GETS NEARLY THREE DOLLARS IN BENEFITS

ARCHIVES
USER

THE STUDY’S AIM WAS TO EXPLORE THE ECONOMIC AND SOCIAL IMPACTS OF GLAMS 
(GALLERIES, LIBRARIES, ARCHIVES, MUSEUMS) AND WAS CONDUCTED BY OXFORD 
ECONOMICS USING METRICS COMMONLY EMPLOYED BY CULTURAL INSTITUTIONS, AS 
WELL AS THE RESULTS OF A NATIONAL SURVEY OF MORE THAN 2,000 CANADIANS.

/// YEAR$446M
PREPARED TO  CONTRIBUTE

/// YEAR$185M
WILLING TO INVEST

https://museums.ca/site/aboutthecma/advocacy/glamstudy/toolkit/glamgraphics
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GALLERIES, LIBRARIES, ARCHIVES AND MUSEUMS 
PLAY VITAL ROLE IN CANADIAN SOCIETY

$8.6B

Across Canada, our culture and the way we experience culture is constantly evolving and plays an important 
role in our identity, creativity, knowledge and memories, giving us unique insights into our past and present. 
Local galleries, libraries, archives and museums (GLAMs) are key fixtures of our communities that profoundly 
help enrich and in turn, shape our lives. 

From school visits to local museums as children to first dates visiting national galleries with world-renowned 
painting and sculptures, Canadians across the country have experienced GLAMs throughout their lives. 
However, there is consistently a lack of understanding and expressed value around their larger significance 
in our country.

The GLAM community wanted to better understand how their value could be expressed not only within their 
individual communities but across Canada. In late 2018, the Ottawa Declaration Working Group; a 
consortium of stakeholders co-led by the Canadian Museums Association (CMA) and Library and Archives 
Canada (LAC), commissioned a national study with Oxford Economics to better understand their value in 
Canada. The results showcase the incredible value and pride Canadians place in GLAMs, the vital role that 
institutions play in communities and their contribution to economic prosperity in Canada.

Key findings from Value Study of GLAMs in Canada: 

GLAMs generate significant educational benefits for Canada, including through school visits which provide children 
across the country with important learning opportunities. The value of these visits is estimated at $3.1 billion.

The GLAM sector feeds the economy and innovation while being an integral part of the fabric of our nation, benefiting 
Canadians of all ages, backgrounds and regions. The annual value to an average GLAM user is equivalent to $1,440 in 
improved wellbeing (as measured through health effects). In other words, visiting GLAMs has the same wellbeing 
effect of receiving a monetary bonus of $1,440 per year. 

GLAMs contribute positively to overall health. In fact, GLAM users report overall 
health as 14% better than non-users.

GLAM visits are associated with a number of other important societal benefits 
including greater literacy, curiosity, innovation, knowledge and creativity, 
increased rates of volunteerism and a better sense of community.

The value of online visits to GLAM official websites, catalogues and social media 
pages is $1.6 billion per year, and this was before the COVID-19 pandemic, during 
which time more museums than ever before have been offering virtual options for 
the public to engage with their collections.

For every dollar invested in Galleries, Libraries, Archives, and Museums, 
Canadian society gets nearly four dollars in benefits — a return that is on par with 
government investments in transportation infrastructure projects.

Canadians visit GLAMs in large numbers, with over 150 million visits every year 
and play an important role in preserving and promoting Canadian heritage through 
access to resources for education, research, learning and artistic creation. This in 
turn has generated nearly $8.6 billion a year in economic benefits for Canada, in 
addition to a myriad of social advantages. This is comparable to the Canadian wine 
& grape industry ($9.04 billion) and general aviation industry ($9.3 billion).

The economic and social benefits are immense and now, more than ever, is a critical time to ensure that 
galleries, libraries, archives and museums are adequately funded and supported to ensure their financial 
health and community viability. 

 A YEAR IN
ECONOMIC BENEFITS

ONLINE VISITS TO GLAM OFFICIAL 
WEBSITES, CATALOGUES AND SOCIAL 
MEDIA PAGES IS 

In support of the activities highlighted in tips 6 and 7, for example the website content and 
meetings with influencers, we have developed an at-a-glance fact sheet that features key 
messages and graphics. The Fact Sheet below is available for download within the online 
version of this toolkit and appears in full size further in this document. 

FACT SHEET

https://museums.ca/site/aboutthecma/advocacy/glamstudy/toolkit/toptips
https://museums.ca/site/aboutthecma/advocacy/glamstudy/toolkit/factsheet
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This toolkit includes an easy-to-use presentation package, which you can easily download 
from the online version. It includes PowerPoint slides (see below) which you can use on 
their own or add to another presentation, as well as some suggested speaking points. 
The presentation package includes slides and notes related to the findings for the full 
GLAM sector, but we have also included a slide on each of the sub-sectors, in case you 
are presenting to a particular group and you want to drill down. You can keep, remove or 
customize each of these individual slides, depending on your preference. 

This package can be useful for many of the tips and activities highlighted above, including 
the speaking opportunities, webinars, meetings and even discussions with your staff.

PRESENTATION PACKAGE

https://museums.ca/site/aboutthecma/advocacy/glamstudy/toolkit/presentation
https://museums.ca/site/aboutthecma/advocacy/glamstudy/toolkit/presentation


11

2020

Manitoba Museum (2020). “Value & Benefit.” 
https://manitobamuseum.ca/main/about-us/value-benefit/

2019

OLS-North with the direct support of the Nordik Institute (2019). Valuing Northern Libraries Toolkit. 
https://olsn.ca/en/resources/valuing-northern-libraries-toolkit

2018

Canadian Museum Association (2018). “Economic Impact of Culture and Sport in Canada.” 
http://museums.in1touch.org/uploaded/web/docs/ 
Economic%20Impact%20of%20Culture%20and%20Sport%20in%20Canada.pdf

Hamilton Public Library (2018). “Discover HPL: Measuring the Impact of Hamilton Public Library.” 
http://www.hpl.ca/sites/default/files/HPL_Economic_Impact_Overview.pdf

Ottawa Culture Research Group (2018). Counting on Culture.

Toronto Public Library (2018). Technology Access in Public Libraries: Outcomes and Impacts 
for Ontario Communities. 
https://www.torontopubliclibrary.ca/content/bridge/pdfs/nordicity-full-report.pdf

2017

Burlington Public Library (2017). “Building Burlington’s Prosperity: The Economic Impact of Burlington Public 
Library.” Burlington, ON. 
http://fopl.ca/news/building-burlingtons-prosperity-the-economic-impact-of-burlington-public-library/

Department of Communications and the Arts, Australian Government (2017). Impact of Our National Cultural 
Institutions. Text. Department of Communications and the Arts, Australian Government. June 14, 2017. https://
www.arts.gov.au/what-we-do/museums-libraries-and-galleries/impact-our-national-cultural-institutions 

Hoe, Nina et al (2017). “Free Library of Philadelphia Impact Evaluation Report” 
https://libwww.freelibrary.org/assets/pdf/about/home/impact-evaluation-report.pdf

Royal BC Museum (2017). “Economic Impact 2016-2017.” 
https://royalbcmuseum.bc.ca/economic-impact-2016-2017

Vancouver Art Gallery (2017). “The Transformation of the Vancouver Art Gallery: A 2017 Pre-Budget Submission 
to the House of Commons Standing Committee on Finance.” 
https://www.ourcommons.ca/Content/Committee/421/FINA/Brief/BR8398615/ 
br-external/Vancouver%20Art%20Gallery-e.pdf

Vaughan Public Libraries (2017). “The Economic Impact of Vaughan Public Libraries on the City of Vaughan.” 
https://www.vaughanpl.info/files/EconomicImpactReport.pdf

2016

Calgary Public Library (2016). Calgary Public Library Community Benefits Study 2013/14. 
http://addin.ca/wp-content/uploads/2016/10/CalgaryLibraryCommunityBenefitsStudy.pdf

Corr, Kate (2016). “Picture this: The impact of art and galleries for dementia.” 
https://dementia.livebetterwith.com/blogs/advice/picture-this-the-impact-of-art-and-galleries-for-dementia 

Edmonton Public Library (2016). “The Economic and Socio-Cultural Impact of the Edmonton Public Library.” 
http://www.nordicity.com/de/cache/work/23/City%20of%20Edmonton%20Library%20Board-%20The%20
Economic%20and%20Socio-economic%20Impact%20of%20EPL.pdf

ADDITIONAL INFORMATION

https://manitobamuseum.ca/main/about-us/value-benefit/
http://museums.in1touch.org/uploaded/web/docs/Economic%20Impact%20of%20Culture%20and%20Sport%20in%20Canada.pdf
http://museums.in1touch.org/uploaded/web/docs/Economic%20Impact%20of%20Culture%20and%20Sport%20in%20Canada.pdf
http://www.hpl.ca/sites/default/files/HPL_Economic_Impact_Overview.pdf
https://www.torontopubliclibrary.ca/content/bridge/pdfs/nordicity-full-report.pdf
http://fopl.ca/news/building-burlingtons-prosperity-the-economic-impact-of-burlington-public-library/
https://www.arts.gov.au/what-we-do/museums-libraries-and-galleries/impact-our-national-cultural-institutions
https://libwww.freelibrary.org/assets/pdf/about/home/impact-evaluation-report.pdf
https://royalbcmuseum.bc.ca/economic-impact-2016-2017
https://www.ourcommons.ca/Content/Committee/421/FINA/Brief/BR8398615/br-external/Vancouver%20Art%20Gallery-e.pdf
https://www.ourcommons.ca/Content/Committee/421/FINA/Brief/BR8398615/br-external/Vancouver%20Art%20Gallery-e.pdf
https://www.vaughanpl.info/files/EconomicImpactReport.pdf
http://addin.ca/wp-content/uploads/2016/10/CalgaryLibraryCommunityBenefitsStudy.pdf
https://dementia.livebetterwith.com/blogs/advice/picture-this-the-impact-of-art-and-galleries-for-dementia
http://www.nordicity.com/de/cache/work/23/City%20of%20Edmonton%20Library%20Board-%20The%20Economic%20and%20Socio-economic%20Impact%20of%20EPL.pdf
http://www.nordicity.com/de/cache/work/23/City%20of%20Edmonton%20Library%20Board-%20The%20Economic%20and%20Socio-economic%20Impact%20of%20EPL.pdf
https://olsn.ca/en/resources/valuing-northern-libraries-toolkit


12

Ottawa Public Library (2016). “Check out the Benefit: The Economic Benefits of the Ottawa Public Library.” 
https://biblioottawalibrary.ca/en/impact

Kyle, Todd. 2016. “Newmarket Public Library Economic Impact Study.” Newmarket. 
(not available online)

Nashville Area Chamber of Commerce (2016). “Economic Impact and Contribution Analysis: Nashville Public 
Library.” Nashville, TN. 
https://wcpltn.org/DocumentCenter/View/254/Economic-Impact-PDF

Vancouver Island Regional Library Administration (2016). Assessing the Economic Impact of Vancouver Island 
Regional Library on Our Member Communities. 
https://virl.bc.ca/wp-content/uploads/2018/08/ROI-Report-PRINT.pdf

2015

Berk and Associates 2015. “Reinvesting and Renewing for the 21st Century: A Community and Economic Benefits 
Study of San Francisco’s Branch Library Improvement Program.” 
http://sfpl.org/pdf/about/commission/ReinvestingRenewing.pdf 

London Public Library (2015). A Perspective on the Economic Impact of London Public Library on the City of 
London. http://www.londonpubliclibrary.ca/sites/default/files/Economic%20Impact%20of%20London%20
Public%20Library_final_long%20version_web_0.pdf

Sault Ste. Marie Public Library (2015). Building Strong and Vibrant Communities: The Value of Sault Ste. Marie’s 
Public Library. http://www.nordikinstitute.com/wp-content/uploads/2011/12/SSM-Public-Library_Value-SROI.pdf

Stratford Public Library (2015). “Stratford Public Library’s Economic Impact.” 
https://libraryresearchnetwork.org/wp-content/uploads/2016/09/UUFebruary2015.pdf

2014

City of Kawartha Lakes Public Library (2014). “Public Library Economic Impact Study.” 
https://www.kawarthalakeslibrary.ca/en/what-we-offer/resources/ 
DocumentsKLPL_EconomicImpactStudy2014.pdf

Diamanti, Jane (2014). “The Economic Impact of Halton Hills Public Library.” Halton Hills. (not available online)

Milton Public Library (2014). “The Economic Impact of the Milton Public Library on the Town of Milton.” 
http://www.mpl.on.ca/documents/2014_10EconomicImpact.pdf

Pickering Public Library (2014). “The Economic Impact of the Pickering Public Library on the City of Pickering.” 
http://www.picnet.org/sites/default/files/EconomicImpact%25202014.PDF

Royal Society of Canada (2014). Expert Panel Report on The Future Now: Canada’s Libraries, Archives, 
and Public Memory. 
https://rsc-src.ca/sites/default/files/L%26A_Report_EN_FINAL_Web.pdf

2013

Arts Marketing Association (2013). “The Economic Impact of Museums and Galleries.” Cambridge, UK. 
https://www.culturehive.co.uk/resources/the-economic-impact-of-museums-and-galleries/

Museums Association (2013). The Economic Impact of Museums and Galleries. 
http://www.culturehive.co.uk/resources/the-economic-impact-of-museums-and-galleries/

Toronto Public Library (2013). So Much More: The Economic Impact of 
Toronto Public Library.

https://biblioottawalibrary.ca/en/impact
https://wcpltn.org/DocumentCenter/View/254/Economic-Impact-PDF
https://virl.bc.ca/wp-content/uploads/2018/08/ROI-Report-PRINT.pdf
http://sfpl.org/pdf/about/commission/ReinvestingRenewing.pdf
http://www.londonpubliclibrary.ca/sites/default/files/Economic%20Impact%20of%20London%20Public%20Library_final_long%20version_web_0.pdf
http://www.londonpubliclibrary.ca/sites/default/files/Economic%20Impact%20of%20London%20Public%20Library_final_long%20version_web_0.pdf
http://www.nordikinstitute.com/wp-content/uploads/2011/12/SSM-Public-Library_Value-SROI.pdf
https://libraryresearchnetwork.org/wp-content/uploads/2016/09/UUFebruary2015.pdf
https://www.kawarthalakeslibrary.ca/en/what-we-offer/resources/Documents/KLPL_EconomicImpactStudy2014.pdf
https://www.kawarthalakeslibrary.ca/en/what-we-offer/resources/Documents/KLPL_EconomicImpactStudy2014.pdf
http://www.mpl.on.ca/documents/2014_10EconomicImpact.pdf
http://www.picnet.org/sites/default/files/EconomicImpact%25202014.PDF
https://rsc-src.ca/sites/default/files/L%26A_Report_EN_FINAL_Web.pdf
https://www.culturehive.co.uk/resources/the-economic-impact-of-museums-and-galleries/
http://www.culturehive.co.uk/resources/the-economic-impact-of-museums-and-galleries/


13

2012

Newman, Robert (2012). “Economic Impact of Libraries in New York City.” New York, NY. 
http://www.scribd.com/doc/89640025/Economic-Impact-of-Libraries-in-New-York-City 

2011

Bureau of Business and Economic Research (2011). “Minnesota Public Libraries’ Return on Investment.” 
University of Minnesota Duluth. 
http://melsa.org/melsa/assets/File/Library_final.pdf 

State Library of Victoria and Public Libraries Victoria Network (2011). Dollars, Sense and Public Libraries. 
https://www.slv.vic.gov.au/sites/default/files/Dollars-sense-public-libraries-technical-report.pdf 

2010

University of North Carolina Charlotte Urban Institute (2010). “Expanding Minds, Empowering Individuals, 
and Enriching Our Community: A Return on Investment Study of the Charlotte Mecklenburg Library 2010.” 
UNC Charlotte.

2009 and earlier

Halifax Public Library (2009). Halifax Central Library: An Economic Impact Assessment. 
http://halifaxcentrallibrary.ca/assets/central-library/pdfs/ 
2009-Central-Library-Economic-Impact-Assessment.pdf

Moffat Centre for Travel and Tourism Business Development (2005). Realising the True Impact of Museums and 
Galleries in Scottish Tourism. Edinburgh: Museums Galleries Scotland. 
https://www.museumsgalleriesscotland.org.uk/research/ 
realising-the-true-impact-of-museums-and-galleries-in-scottish-tourism/

Pennsylvania Economy League, Eastern Division (2004). “An Economic Impact and Activity Analysis of the 
Central Branch Expansion and Renovation.” Philadelphia: Free Library of Philadelphia. 
http://www.fresnolibrary.org/about/document/philadel.pdf 

Academic Articles

Bhatt, R. (2010). “The impact of public library use on reading, television, and academic outcomes”, 
Journal of Urban Economics, 68: 148-66. 
https://papers.ssrn.com/sol3/papers.cfm?abstract_id=1384181

Caswell, Michelle et al. (2016). “‘To Suddenly Discover Yourself Existing’: Uncovering the Impact of Community 
Archives” in The American Archivist, 79(1), 56–81. 
https://doi.org/10.17723/0360-9081.79.1.56

Daniels, Morgan, and Elizabeth Yakel. 2013. “Uncovering Impact: The Influence of Archives on Student Learning.” 
The Journal of Academic Librarianship 39 (5): 414–22. 
https://doi.org/10.1016/j.acalib.2013.03.017 

Duff, Wendy M. et al. (2013). “Social Justice Impact of Archives: A Preliminary Investigation” in Archival Science, 
13(4), 317-48. 
https://link.springer.com/article/10.1007/s10502-012-9198-x

Ferguson, Stuart (2012). “Are public libraries developers of social capital? A review of their contribution and 
attempts to demonstrate it”. The Australian Library Journal, 61:1, 22-33. 
https://www.tandfonline.com/doi/pdf/10.1080/00049670.2012.10722299

Moss, Michael, and David Thomas, editors (2019). Do Archives Have Value? 
http://www.ala.org/news/member-news/2019/12/do-archives-have-value

Noh, Younghee (2019). “A Study on the Library’s Cultural Value Based on the Perceptions of Users and Librarians 
in Korea” in International Journal of Libraries and Information Studies, 69(4), 275-302. 

http://www.scribd.com/doc/89640025/Economic-Impact-of-Libraries-in-New-York-City
http://melsa.org/melsa/assets/File/Library_final.pdf
https://www.slv.vic.gov.au/sites/default/files/Dollars-sense-public-libraries-technical-report.pdf
http://halifaxcentrallibrary.ca/assets/central-library/pdfs/2009-Central-Library-Economic-Impact-Assessment.pdf
http://halifaxcentrallibrary.ca/assets/central-library/pdfs/2009-Central-Library-Economic-Impact-Assessment.pdf
https://www.museumsgalleriesscotland.org.uk/research/realising-the-true-impact-of-museums-and-galleries-in-scottish-tourism/
https://www.museumsgalleriesscotland.org.uk/research/realising-the-true-impact-of-museums-and-galleries-in-scottish-tourism/
http://www.fresnolibrary.org/about/document/philadel.pdf
https://papers.ssrn.com/sol3/papers.cfm?abstract_id=1384181
https://doi.org/10.17723/0360-9081.79.1.56
https://doi.org/10.1016/j.acalib.2013.03.017
https://link.springer.com/article/10.1007/s10502-012-9198-x
https://www.tandfonline.com/doi/pdf/10.1080/00049670.2012.10722299
http://www.ala.org/news/member-news/2019/12/do-archives-have-value


14

Rich and Feldman (2018). Libraries Transform: Because We Have So Much to Say but So Little Time. Library and 
Book Trade Almanac; 63. (not available online)

University of Washington Information School (2010). “Opportunity for All: How the American Public Benefits 
from Internet Access at U.S. Libraries”. 
https://www.imls.gov/sites/default/files/publications/documents/opportunityforall_0.pdf

Wilson, Ian E. (2012). “‘Peace, order and good government’: Archives in Society” in Archival Science, 
12(2), 235–244. 
https://link.springer.com/content/pdf/10.1007/s10502-011-9168-8.pdf

Yakel, Elizabeth et al. (2012). “The Economic Impact of Archives: Surveys of Users of Government Archives in 
Canada and the United States” in The American Archivist, 75(2), 297-325. 
https://americanarchivist.org/doi/pdf/10.17723/aarc.75.2.002033qg27366gvt

Yorke, Lois K. (2014). “Nine Hundred Points of Light: The Canadian Community of Archives” in Canadian Issues, 
Summer 2014, 44-49. 
https://acs-aec.ca/wp-content/uploads/2019/05/CITC-2014-Special-Edition.pdf

Government/NGO Studies

Canadian Urban Libraries Council (2018). “Canadian Public Library Statistics. 
http://www.culc.ca/cms_lib/2018%20CULC%20Public%20Library%20Statistics.pdf

Cultural Human Resources Council (2019). “Labour Market Information Study of the Cultural Labour Force 2019.” 
http://www.culturalhrc.ca/sites/default/files/research/LMI2019/LMI%202019%20Report.pdf

Department of Canadian Heritage (2018). “Government of Canada Survey of Heritage Institutions: 2017.” 
https://www.canada.ca/content/dam/pch/documents/corporate/publications/general-publications/ 
about-survey-heritage-institutions/2017_GCSHI-eng.pdf

Ontario Museums Association (2019). “Museum Impact Survey” 
https://members.museumsontario.ca/sites/default/files/ 
OMA_Highlights%20of%20the%20Museum%20Impact%20Survey_Conference%20Presentation.pdf

Statistics Canada (2019). “Provincial and Territorial Culture Indicators, 2017.” 
https://www150.statcan.gc.ca/n1/daily-quotidien/190425/dq190425b-eng.htm

https://www.imls.gov/sites/default/files/publications/documents/opportunityforall_0.pdf
https://link.springer.com/content/pdf/10.1007/s10502-011-9168-8.pdf
https://americanarchivist.org/doi/pdf/10.17723/aarc.75.2.002033qg27366gvt
https://acs-aec.ca/wp-content/uploads/2019/05/CITC-2014-Special-Edition.pdf
http://www.culc.ca/cms_lib/2018%20CULC%20Public%20Library%20Statistics.pdf
http://www.culturalhrc.ca/sites/default/files/research/LMI2019/LMI%202019%20Report.pdf
https://www.canada.ca/content/dam/pch/documents/corporate/publications/general-publications/about-survey-heritage-institutions/2017_GCSHI-eng.pdf
https://www.canada.ca/content/dam/pch/documents/corporate/publications/general-publications/about-survey-heritage-institutions/2017_GCSHI-eng.pdf
https://members.museumsontario.ca/sites/default/files/OMA_Highlights%20of%20the%20Museum%20Impact%20Survey_Conference%20Presentation.pdf
https://members.museumsontario.ca/sites/default/files/OMA_Highlights%20of%20the%20Museum%20Impact%20Survey_Conference%20Presentation.pdf
https://www150.statcan.gc.ca/n1/daily-quotidien/190425/dq190425b-eng.htm


15

The following pages contain several of the various easy-to-use resources referenced in 
this document. The Glam Study Toolkit is best viewed — and used! — via our website at 
www.museums.ca. The documents that follow are downloadable via the website. 

TOOLKIT RESOURCES

GLAM STUDY KEY MESSAGES, 
INCLUDES SECTOR SPECIFIC MESSAGING

VALUE OF GLAMS IN CANADA INFOGRAPHIC

VALUE OF GALLERIES IN CANADA INFOGRAPHIC

VALUE OF LIBRARIES IN CANADA INFOGRAPHIC

VALUE OF ARCHIVES IN CANADA INFOGRAPHIC

VALUE OF MUSEUMS IN CANADA INFOGRAPHIC

GLAM STUDY FACT SHEET

https://www.museums.ca/index.html
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The key messages produced for this toolkit are the backbone to all of the tips and 
activities aimed at increasing awareness of the GLAM findings. Below, you will find general 
key messages as well as sector specific messages, some regional data and some useful 
information on how the GLAM sector compares to other sectors.

• To capture the value of galleries, libraries, archives, and museums (GLAMs), a national 
survey of 2,045 Canadian residents was conducted and the results were released in 
December 2019. 

• The study was commissioned by the Ottawa Declaration Working Group; a consortium 
of stakeholders co-led by the Canadian Museums Association (CMA) and Library and 
Archives Canada (LAC). 

• The study was conducted by Oxford Economics. The results showcase the incredible 
value and pride Canadians place in GLAMs. These institutions play a vital role in Canadian 
society.

• A key finding of this study is that users of these institutions would be willing to spend 
a total of $4 billion more per year out of their own collective pocket to access them if 
required — a testament to just how much they value GLAMs. In fact, 96% of respondents 
surveyed for the study said that museums contribute to our quality of life.

• The value of GLAMs is strong even with those Canadians who don’t visit them. 

• When non-visitors over the past 12 months were asked the maximum amount they would 
pay each year as a donation to maintain all of Canada’s non-profit GLAMs they stated 
they would support $22 per year for museums, $17 for galleries and libraries, and $14 for 
archives – this represents an estimated $2.2 billion.

• GLAM visits are associated with a number of important societal benefits including greater 
literacy, curiosity, innovation, knowledge and creativity, increased rates of volunteerism 
and a better sense of community.

• GLAMs contribute positively to overall health. In fact, GLAM users report overall health as 
14% better than non-users. 

• Canadians visit GLAMs in large numbers annually. In fact, GLAMs welcomed more than 
six times more annual visitors than National Hockey League teams did during the 2018-19 
season (150 million vs. 22 million visitors). 

GLAM STUDY KEY MESSAGES
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Economic benefits
• Canada gains nearly $8.6 billion a year in economic benefits, in addition to a myriad 

of social advantages, from the existence of non-profit galleries, libraries, archives 
and museums (GLAMs). This is comparable to the Canadian wine and grape 
industry ($9.04 billion1) and general aviation industry ($9.3 billion2)

• For every dollar invested in galleries, libraries, archives, and museums, Canadian 
society gets nearly four dollars in benefits — a return that is on par with 
government investments in transportation infrastructure projects.

• Another way for users to interact directly with GLAMs is through their official 
websites, online catalogues and social media pages. The study pegged the value 
of these online visits at $1.6 billion per year, and this was before the COVID-19 
pandemic, during which time more museums than ever before have been offering 
virtual options for the public to engage with their collections. 

• GLAMs generate significant educational benefits for Canada, including through 
school visits which provide children across the country with important learning 
opportunities. The value of these visits is estimated at $3.1 billion.

Social benefits
• Canadian GLAMs receive in the region of 150 million visits every year, but they are 

much more than simply visitor attractions. They preserve and promote Canadian 
heritage domestically and around the globe, while providing access to resources for 
education, research, learning and artistic creation.

• The GLAM sector feeds the economy and innovation and forms an integral part of 
the fabric of our nation, benefiting Canadians of all ages, backgrounds and regions.

• The annual value to an average GLAM user is equivalent to $1,440 in improved 
wellbeing (as measured through health effects). In other words, visiting GLAMs has 
the same wellbeing effect of receiving a monetary bonus of $1,440 per year.

1 http://www.canadianvintners.com/wp-content/uploads/2017/06/ 

Canada-Economic-Impact-Report-2015.pdf 

2 https://copanational.org/en/ga-economic-impact/

http://www.canadianvintners.com/wp-content/uploads/2017/06/Canada-Economic-Impact-Report-2015.pdf
http://www.canadianvintners.com/wp-content/uploads/2017/06/Canada-Economic-Impact-Report-2015.pdf
https://copanational.org/en/ga-economic-impact/
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Industry Comparisons
• GLAMs had more than 70 times the number of annual visitors than CFL games did 

during the 2019 season (150 million vs. 1.85 million)

• GLAMs had more than 6 times the number of annual visitors than NHL games did 
during the 2018-19 season (150 million vs. 22 million)

• GLAMs had more than double the number of annual visitors than Major League 
Baseball games did during the 2018-19 season. (150 million vs. 68.9 million)

• GLAMs contribute four times as much to the Canadian economy than the live 
performance domain ($11.6-billion vs. $2.8-billion)

• GLAMs is larger than the wine and grape industry in Canada ($11.6-billion vs. 
$9-billion)

Regional data
The study focuses on the results at the national level. That being said, we asked Oxford 
whether there were any interesting regional differences or issues that arose in the study. 
When we look at regional findings particularly regarding willingness to pay, there are some 
interesting findings. For example:

• Quebec’s user values for libraries and its non-user values for galleries and archives 
are the lowest among the provincial results able to be disaggregated.

• Quebec users’ valuation of galleries exceeds that of Ontario’s (and indeed the 
national average). The same is true for museums where Quebec’s user valuations 
are also well above the national average (and second only to Alberta’s).

• Ontario’s user valuation of archives is the highest, nationally.

• Smaller jurisdictions such as Nova Scotia and Newfoundland and Labrador and to 
some extent Manitoba and Alberta appear to have relatively high values for GLAMs. 
Though some of these results may still be influenced by small samples, it’s possible 
that smaller communities place relatively high values on GLAMS because of their 
importance to community life (whereas major urban centres have a wide variety of 
other diversions/opportunities). 
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About the study
Oxford Economics was commissioned in 2018 to undertake this study, completed in 
December 2019 and published in May 2020. The study is based on data available in 2018-19. 
The study provides an assessment of the value of GLAMs using cost-benefit analysis (CBA) 
within an economic welfare framework. It takes a Total Economic Value (TEV) approach, 
which measures the economic benefits accruing not just to direct beneficiaries such as 
GLAM visitors, but to “non-users” – people who value GLAMs’ existence even if they have 
not recently visited one. This is one study which, when taking into consideration other 
research (see Additional Information in this toolkit for more details) can help provide a more 
comprehensive picture of the situation.

About Oxford Economics
Oxford Economics is a leader in global forecasting and quantitative analysis. Its worldwide 
client base comprises more than 1,500 international corporations, financial institutions, 
government organisations, and universities. Its best-in-class global economic and industry 
models and analytical tools offer an unmatched ability to forecast external market trends 
and assess their economic, social and business impact.
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Key Messages by Sector: Galleries
• Now, more than ever, is a critical time to ensure that galleries have adequate funding to 

ensure their financial health. 

• A study commissioned by the Ottawa Declaration Working Group, co-led by Library and 
Archives Canada and the Canadian Museums Association, found that Galleries contribute 
millions to the Canadian economy as well as to societal well-being. 

• By organizing exhibitions and programming, galleries advance the knowledge, 
understanding and appreciation of the arts, and help support research and 
inspire creativity. 

• Visiting a gallery is good for your overall health. Gallery visitors have a 35% higher 
probability of reporting very good/excellent health than non-visitors.

• Art gallery visitors are more involved in the community with 89% higher probability 
of having volunteered in the past 12 months than non-visitors, even accounting for 
other factors.

• For every dollar invested in galleries, society gets nearly $4 in benefits.

• The economic benefits of galleries are immense at $1.6 billion/year. 

• Galleries offer $435-million/year in educational benefits and a value of $378-million/year 
in online visits.
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Key Messages by Sector: Libraries
• Now, more than ever, is a critical time to ensure that libraries have adequate funding to 

ensure their financial health. Libraries are crucial for access to research resources.

• A study commissioned by the Ottawa Declaration Working Group, co-led by Library and 
Archives Canada and the Canadian Museums Association, found that libraries contribute 
millions to the Canadian economy as well as to societal well-being. 

• Libraries are vital to communities across Canada with 100 million estimated visits 
every year. 

• Libraries are fundamental cornerstones for local communities. In addition to providing access 
to a wealth of resources for reading, education, and research, they help people further their 
skills, find jobs, and experience a strong sense of place, among many other things. 

• Libraries spend millions of dollars on books, journals, and databases, that are then made 
available to the public for free. They are a precious resource for communities across 
the country. 

• Libraries provide $3.4-billion/year in economic benefits

• Libraries offer $1.3-billion/year in educational benefits and a value of $636-million/year in 
online visits. 

• For every dollar invested in libraries, society gets over $4 dollars in benefits.
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Key Messages by Sector: Archives
• Now, more than ever, is a critical time for archives to have adequate funding to ensure 

their financial health. 

• A study commissioned by the Ottawa Declaration Working Group, co-led by Library and 
Archives Canada and the Canadian Museums Association, found that Archives contribute 
millions to the Canadian economy as well as to societal well-being. 

• Archives play the fundamental role of providing evidence of past activities. 

• Archives preserve records relating to the political, economic and social spheres of life, as 
well as about achievements in the arts, culture and sports, thereby helping us learn about 
our history and our society and increasing our sense of identity.

• Archives provide $652-million/year in economic benefits. 

• Archives offer $41-million/year in education benefits and a value of $353-million/year in 
online visits.

• For every dollar invested in archives, society gets nearly $3 in benefits.
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Key Messages by Sector: Museums
• Now, more than ever, is a critical time to ensure that museums have adequate funding to 

ensure their financial health. 

• A study commissioned by the Ottawa Declaration Working Group, co-led by Library and 
Archives Canada and the Canadian Museums Association, found that museums contribute 
millions to the Canadian economy as well as to societal well-being. 

• 96% of respondents surveyed for the study said that museums contribute to our overall 
quality of life in Canada.

• Museums across Canada welcome an estimated 30 million annual visitors, that’s over five 
million more than the entire National Hockey League did during the 2018-19 season. (30 
million vs. 22 million)

• Museums provide $2.9 billion/year in economic benefits.

• Museums provide a value of $1.2 billion/year in educational benefits and $277-million/year 
in value of online visits. 

• For every dollar invested in museums, society gets nearly $4 in benefits.
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GALLERIES, LIBRARIES, ARCHIVES AND MUSEUMS ARE OTHERWISE 
KNOWN AS THE GLAM SECTOR

VALUE OF GALLERIES IN CANADA

A study commissioned by the Ottawa Declaration Working Group, co-led by Library and Archives 
Canada and the Canadian Museums Association, found that galleries contribute millions to the Canadian 
economy and societal well-being.

$1.6B /// YEAR
IN ECONOMIC BENEFITS

VALUE OF EDUCATIONAL BENEFITS

$435M /// YEAR

VALUE OF GALLERIES ONLINE VISITS

$378M /// YEAR

/// YEAR$536M
PREPARED TO  CONTRIBUTE

GALLERY 
NON-USER

HIGHER PROBABILITY 
OF REPORTING VERY 
GOOD/EXCELLENT HEALTH 
THAN NON-VISITORS

GALL ERY VISITORS HAVE A

35% FOR EVERY DOLLAR 
INVESTED IN GALLERIES, 
SOCIETY GETS NEARLY 
FOUR DOLLARS IN BENEFITS

/// YEAR$615M
WILLING TO INVEST

GALLERY 
USER

THE STUDY’S AIM WAS TO EXPLORE THE ECONOMIC AND SOCIAL IMPACTS OF GLAMS 
(GALLERIES, LIBRARIES, ARCHIVES, MUSEUMS) AND WAS CONDUCTED BY OXFORD 
ECONOMICS USING METRICS COMMONLY EMPLOYED BY CULTURAL INSTITUTIONS, AS 
WELL AS THE RESULTS OF A NATIONAL SURVEY OF MORE THAN 2,000 CANADIANS.



GALLERIES, LIBRARIES, ARCHIVES AND MUSEUMS ARE OTHERWISE 
KNOWN AS THE GLAM SECTOR

VALUE OF LIBRARIES IN CANADA

A study commissioned by the Ottawa Declaration Working Group, co-led by Library and Archives 
Canada and the Canadian Museums Association, found that libraries contribute millions to the Canadian 
economy and societal well-being.

$3.4B /// YEAR
IN ECONOMIC BENEFITS

VALUE OF EDUCATIONAL BENEFITS

$1.3B /// YEAR

VALUE OF LIBRARIES ONLINE VISITS

$636M /// YEAR

LIBRARY
NON-USER

VISITS TO LIBRARIES100 M FOR EVERY DOLLAR 
INVESTED IN LIBRARIES, 
SOCIETY GETS NEARLY 
FOUR DOLLARS IN BENEFITS

LIBRARY
USER

THE STUDY’S AIM WAS TO EXPLORE THE ECONOMIC AND SOCIAL IMPACTS OF GLAMS 
(GALLERIES, LIBRARIES, ARCHIVES, MUSEUMS) AND WAS CONDUCTED BY OXFORD 
ECONOMICS USING METRICS COMMONLY EMPLOYED BY CULTURAL INSTITUTIONS, AS 
WELL AS THE RESULTS OF A NATIONAL SURVEY OF MORE THAN 2,000 CANADIANS.

/// YEAR$537M
PREPARED TO  CONTRIBUTE

/// YEAR

/// YEAR

$1.7B
WILLING TO INVEST



GALLERIES, LIBRARIES, ARCHIVES AND MUSEUMS ARE OTHERWISE 
KNOWN AS THE GLAM SECTOR

VALUE OF ARCHIVES IN CANADA

A study commissioned by the Ottawa Declaration Working Group, co-led by Library and Archives 
Canada and the Canadian Museums Association, found that archives contribute millions to the Canadian 
economy and societal well-being.

$652M /// YEAR
IN ECONOMIC BENEFITS

VALUE OF EDUCATIONAL BENEFITS

$41M /// YEAR

VALUE OF ARCHIVES ONLINE VISITS

$353M /// YEAR

ARCHIVES
NON-USER

FOR EVERY DOLLAR INVESTED IN ARCHIVES, 
SOCIETY GETS NEARLY THREE DOLLARS IN BENEFITS

ARCHIVES
USER

THE STUDY’S AIM WAS TO EXPLORE THE ECONOMIC AND SOCIAL IMPACTS OF GLAMS 
(GALLERIES, LIBRARIES, ARCHIVES, MUSEUMS) AND WAS CONDUCTED BY OXFORD 
ECONOMICS USING METRICS COMMONLY EMPLOYED BY CULTURAL INSTITUTIONS, AS 
WELL AS THE RESULTS OF A NATIONAL SURVEY OF MORE THAN 2,000 CANADIANS.

/// YEAR$446M
PREPARED TO  CONTRIBUTE

/// YEAR$185M
WILLING TO INVEST



GALLERIES, LIBRARIES, ARCHIVES AND MUSEUMS ARE OTHERWISE 
KNOWN AS THE GLAM SECTOR

VALUE OF MUSEUMS IN CANADA

A study commissioned by the Ottawa Declaration Working Group, co-led by Library and Archives 
Canada and the Canadian Museums Association, found that museums contribute millions to the Canadian 
economy and societal well-being.

$2.9B /// YEAR
IN ECONOMIC BENEFITS

VALUE OF EDUCATIONAL BENEFITS

$1.2B /// YEAR

VALUE OF MUSEUMS ONLINE VISITS

$277M /// YEAR

THE STUDY’S AIM WAS TO EXPLORE THE ECONOMIC AND SOCIAL IMPACTS OF GLAMS 
(GALLERIES, LIBRARIES, ARCHIVES, MUSEUMS) AND WAS CONDUCTED BY OXFORD 
ECONOMICS USING METRICS COMMONLY EMPLOYED BY CULTURAL INSTITUTIONS, AS 
WELL AS THE RESULTS OF A NATIONAL SURVEY OF MORE THAN 2,000 CANADIANS.

MUSEUMS
NON-USER

/// YEAR$693M
PREPARED TO  CONTRIBUTE

MUSEUMS
USER

/// YEAR$1.3B
WILLING TO INVEST

FOR EVERY DOLLAR 
INVESTED IN MUSEUMS, 
SOCIETY GETS NEARLY 
FOUR DOLLARS IN BENEFITS

VISITS TO MUSEUMS

30M
/// YEAR BELIEVE MUSEUMS 

CONTRIBUTE TO OUR 
QUALITY OF LIFE

OF CANADIANS
96%



GALLERIES, LIBRARIES, ARCHIVES AND MUSEUMS 
PLAY VITAL ROLE IN CANADIAN SOCIETY

Across Canada, our culture and the way we experience culture is constantly evolving and plays an important role in our identity, 
creativity, knowledge and memories, giving us unique insights into our past and present. Local galleries, libraries, archives and 
museums (GLAMs) are key fixtures of our communities that profoundly help enrich and in turn, shape our lives. 

From school visits to local museums as children to first dates visiting national galleries with world-renowned painting and 
sculptures, Canadians across the country have experienced GLAMs throughout their lives. However, there is consistently a lack 
of understanding and expressed value around their larger significance in our country.

The GLAM community wanted to better understand how their value could be expressed not only within their individual 
communities but across Canada. In late 2018, the Ottawa Declaration Working Group; a consortium of stakeholders co-led by 
the Canadian Museums Association (CMA) and Library and Archives Canada (LAC), commissioned a national study with Oxford 
Economics to better understand their value in Canada. The results showcase the incredible value and pride Canadians place in 
GLAMs, the vital role that institutions play in communities and their contribution to economic prosperity in Canada.

Key findings from Value Study of GLAMs in Canada:

Canadians visit GLAMs in large numbers, with over 150 million visits every year and play an 
important role in preserving and promoting Canadian heritage through access to resources 
for education, research, learning and artistic creation. This in turn has generated nearly $8.6 
billion a year in economic benefits for Canada, in addition to a myriad of social advantages. 
This is comparable to the Canadian wine & grape industry ($9.04 billion) and general aviation 
industry ($9.3 billion).

The value of online visits to GLAM official websites, catalogues and social media pages is 
$1.6 billion per year, and this was before the COVID-19 pandemic, during which time more 
museums than ever before have been offering virtual options for the public to engage with 
their collections.

GLAMs contribute positively to overall health. In fact, GLAM users report overall health as 
14% better than non-users.

GLAMs generate significant educational benefits for Canada, including through school visits which provide children across the 
country with important learning opportunities. The value of these visits is estimated at $3.1 billion.

GLAM visits are associated with a number of other important societal benefits including 
greater literacy, curiosity, innovation, knowledge and creativity, increased rates of 
volunteerism and a better sense of community.

The GLAM sector feeds the economy and innovation while being an integral part of the fabric of our nation, benefiting Canadians 
of all ages, backgrounds and regions. The annual value to an average GLAM user is equivalent to $1,440 in improved wellbeing 
(as measured through health effects). In other words, visiting GLAMs has the same wellbeing effect of receiving a monetary 
bonus of $1,440 per year. 

The economic and social benefits are immense and now, more than ever, is a critical time to ensure that galleries, libraries, 
archives and museums are adequately funded and supported to ensure their financial health and community viability. 

For every dollar invested in Galleries, Libraries, Archives, and Museums, Canadian society 
gets nearly four dollars in benefits — a return that is on par with government investments in 
transportation infrastructure projects.

$8.6B
 A YEAR IN
ECONOMIC BENEFITS

14%



Contact us
Canadian Museums Association 
280 Metcalfe Street, Suite 400 
Ottawa, Ontario K2P 1R7 
info@museums.ca
Phone: 613-567-0099 or 1-888-822-2907 
Fax: 613-233-5438
www.museums.ca

The CMA acknowledges that its Secretariat is 
located on the traditional territory of the Algonquin 
Anishnaabeg People. We extend our appreciation for the 
opportunity to live and learn on this territory in mutual 
respect and gratitude.

The CMA also acknowledges that as a national association, 
its work relates to other First Nations, Inuit, Métis and urban 
Indigenous people. We are committed to demonstrate 
respect for these groups and promote the importance of 
their cultural contributions through history and today.

The Canadian Museum Association is the voice for Canada’s 
vibrant museum community, from small, volunteer-driven 
organizations to cherished national institutions, and for 
the millions of Canadians whose lives are enriched by 
museums. We advocate for public policies and support, 
we build skills across the profession, and we establish and 
inspire connections to strengthen and sustain museums.

mailto:info@museums.ca
http://www.museums.ca



